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Using Infographics 
To Tell Your Center Story
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Introductions

Tell Me A Story…
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The Power of Storytelling
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The Power of Storytelling

• It’s in our DNA
• Engage the reader/listener
• Stories elicit feelings/emotions
• Easy to remember

5

Storytelling Basics

• Protagonist
• Beginning/Protagonist Desires
• Event/Uncertainty 
• Challenges/Barriers
• Resolution

6
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Story Audience

• Who are they, what is important to them?
• What turns them on/off?
• What challenges might they be facing?
• Why should they care about your story?

7

Activity

• Your Story
– Goal
– Type
– Message
– Audience

8

Story Sharing
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Strategic Value of Infographics

• Create learning partnerships across
– Roles
– Groups
– Settings

Immediate Value

• Help tell a story
• Grab attention
• Convey complex information more simply
• Tap into creativity and allow some fun

Potential Value 

• Learn other perspectives
• Negotiate the message
• Build relationships
• Gain new insights
• Stimulate dialogue 

12
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Applied Value

• Engage others
• Customize the learning activity
• Form learning partnerships
• Change practice 

13

Realized Value 

• What feedback do we expect?
• What do we expect to happen?
• How do we measure it?
• Do we seek a shared outcome? 
• What is it?

14

Break
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Strategic Issues 

• Communicate the shared value
• Translate content 
• Build support
• Spread key messages
• Ask others to help spread practices

Strategic Value of Infographics

• Create learning partnerships across
– Roles
– Groups
– Settings

Let’s try it! 
As you tell your story, please consider 
• What feedback do you expect?
• What do you expect to happen?
• How can you measure it?
• Do you seek a shared outcome with 

others? 
– What is it?
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Infographic 
Storytelling

20

What do you know about..

Questions
• Their current/past 

experience
• Challenges they 

are/might be facing
• Their current level of 

understanding

21

PSP Example
• Referred to EI for the 

first time
• Fear of Unknown
• Overwhelming time
• Little/No Knowledge 

or Misinformation
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Points for Consideration
• Focus ONLY on the critical points of the 

story – to avoid overwhelming
• Include evidence that your points are 

supported by data and/or others who the 
audience respects

• *Include a “call for action”

22

On Your Worksheet…

23

24
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On Your Worksheet…

25
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Visual Article
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Comparison 
Infographic

Timeline
Infographic

Process 
Infographic
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Statistical
Infographic

Geographic
Infographic

33
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Example:  PSP Infographic

34

Example:  Items Omitted

35

On Your Worksheet…

36
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Example: PSP Infographic

38

Other ways to organize 
information:
• Sequence of events
• Steps in a process
• Timeline
• Comparison 
• Analogy, metaphor simile

39
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On Your Worksheet…

40
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Example:  PSP Infographic
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On Your Worksheet…

43

44

Example:  PSP Infographic

45
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On Your Worksheet…

46

47

Family Centers are using 
infographics!

48
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Infographic SSIP Phase I-CIPR

49

Our Examples:

50
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www.venngage.com
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Step by Step Guide to Creating an 
Infographic in Venngage

52
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• Design an infographic with accessibility in mind

• Build the infographic with a clear reading order

• Select high-contrast colors for people who are color blind

• Avoid using color alone to convey important information

• Use adequate font size (10pt+)

• Provide alternative text for all images that can be read by 
screen readers 

• Include a full text version of the infographic

Consider Accessibility and 508 
Compliance

54
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